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Playing an active part in our community
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Danuta Gray, Cormac Rennick, Chairman of the IAA
and Keith Duffy, Patron of the IAA at the opening of the
Solas Centre.

At 02, we aim to engage with and
improve the communities in which we
operate, through active involvement and
open dialogue.

As part of our ongoing investment in our
own local communities, we asked employees
through focus groups to select a charity we
could partner and work closely with.

Based on our theme of Community
Investment, which focuses on Youth and
Disability in the area of communication, 02
employees selected Irish Autism Action (IAA)
as our charity of choice.

Founded in 2001 by parents of children with
autism, the IAA is an umbrella organisation
representing autism support groups and
parent groups across Ireland.

Through our three year partnership with the
IAA, lasting through 2008, we aspire to make
a tangible difference to the lives and families
of those affected by autism.

In March 2007, as part of our three year
community partnership with the IAA, 02
supported their launch of the Solas Centre,
Ireland’s first national diagnostic centre

for children with autism. The Solas Centre
facilitates the exchange of information and
research, providing diagnosis and assessment
on an all-island basis, with over 200 children
already diagnosed since opening. As the first
centre of its kind in Ireland, the centre will
reduce the waiting time families’ face for
diagnosis from twelve months to three, with
the aim of eventually removing the waiting
list entirely.

Facts

e Autism is a disability that affects the normal
development of the brain in areas of social
interaction and communication. The first signs
of autism usually appear as developmental
delays before the age of 3.*

e In a recent briefing the National Autistic
Society in the UK confirmed that the condition

now affects 1 in 166 children in the UK and
there is no reason to believe that incidence in
Ireland is any different.*

e Autism is 4-5 times more prevalent in males
than in females.*

* Source: www.autismireland.ie
www.nhautism.org
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"It seems that any solution to the autism epidemic has to be parent-led. We are a tiny
group in comparison to the HSE [Health Service Executive] but we are going to turn
waiting times around and aim to have a diagnosis time of three months. Ultimately
we aim to remove the time for diagnosis altogether."
Kevin Whelan Chief Executive Officer, IAA, Laois Nationalist 11th May 2007

Going further for autism

In addition to providing funding, we are
committed to assisting Irish Autism Action
(IAA) through a range of measures including
building awareness and understanding of
autism; scoping the possibility of using our
technology and services to facilitate those
affected by autism; enabling our employees
to provide expertise and time to volunteer
for the 1AA.

Every O2 employee receives one and a
half paid days leave to volunteer his or her
time and expertise for the IAA. In 2007,
our partnership with the IAA raised over
€150,000 and over 250 of our own 02
employees provided hands on support in
fund raising and volunteer work.

02 charitable donations 2007

" Sector In Euros
‘ W Health 9,033
Disability 418,221

M Environment 40,000

W Economic Development 250

M Education & Young People 50,570

Emergency Relief 4,500

Total 522,574

Dublin Docklands Run

On a warm Tuesday evening in May over
thirty 02 employees joined forces to run the
annual Dublin Docklands Fun Run. Starting at
Mayer Square in the IFSC, the 7.75 km race
route took them past O2 Headquarters on

Sir John Rogerson’s Quay. The team raised
approximately €650 for their efforts.

"Thoroughly enjoyed by
everyone | think. The school
is amazing and really opened
my eyes to the difficulties
these children and parents
go through on a daily basis."

Cormac Craig
Senior Analyst Developer, 02

02 employees take part in the Docklands Fun Run in
aid of the IAA
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02 employees paint the Abacus School for Autism
in Drogheda

Painting parties go to schools

During 2007, over twenty employees helped
the IAA paint classrooms and play areas of
three schools for children with autism.

These schools were the Red Door School
in Sandyford, Drogheda’s ABACUS School
and the Sapling’s School for Autism in
Kill, Co. Kildare.

0, Life Cycle

Carrying on a great tradition for the second
year in a row, 2007 saw O2 employees take
to their (exercise) bikes at our offices in
Limerick and Dublin to raise money for

the IAA.

With bikes set up in common areas at both
locations, employees took 15 minute turns
cycling a total of 1,500 km for families and
individuals affected by autism. The event was
a huge success, and great fun for all involved,
raising over €5,000 for the IAA.
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O, won an award
for our innovative
partnership with
Irish Autism Action
(IAA), and our
assistance

in developing

an overall
communications
strategy for

the charity.

In August 2007 O2 hosted its fourth

annual Community Awards, celebrating

the outstanding community and charitable
contributions of our employees. Categories
included the Chief Executive Officer Award
for employees’ contributions to the I1AA,
plus Volunteer and Fundraiser of the Year
which recognised our employees’ time and
fundraising efforts for their charity of choice
or local community.

In October, our Volunteer and Fundraiser of
the Year winners went on to compete against
finalists from across Telefénica Europe at the
Global Community Awards event in London.

Sinead Smith, Senior Corporate Responsibility Executive,
Danuta Gray receive award at the Chambers Ireland
CSR Awards

In September 2007, O2 scooped the
Best Community Project Award at The
Chambers Ireland Presidents Awards
for Corporate Social Responsibility.

We won the Award for our innovative
partnership with the IAA, and our assistance
in developing an overall communications
strategy for the charity.

More to do

In the coming year we aim to raise
€50,000 for the IAA through internal
fund raising events. 02 will continue to
investigate ways of using our technology,
products and services to improve the lives
of children with autism.

We will also work within our local
communities — particularly those who
are disadvantaged — to bridge the
digital divide through participation and
education using our technologies.
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Our Can Do Matching scheme creates an
opportunity to help our employees make
the most of the money they raise for charity.
Through this plan, O2 matches the amount
raised by an employee, helping them to give
more to their charity of choice.

We also offer two payroll giving schemes
to encourage our employees to charitably
donate part of their salary.

These include the Cents from Heaven
programme which allows O2 people

to donate spare change from their pay
packets and we also give our employees the
opportunity to donate a portion of their salary
each month to Irish Autism Action, AWARE or
Children’s Chernobyl Project.

Employees choose the amount they wish
to donate every month, and O2 adds an
additional 20% to that amount.



"Since the establishment of the Youth Project in 1994 we have witnessed thousands of young people
successfully challenging themselves to develop new skills and make positive contributions to their
community, and we felt the time was right to celebrate their achievements. "

Dermot McCarthy, Chairman of St Andrew’s Resource Centre.

Youth and education

As members of Business in the Community’s
programme Schools’ Business Partnership,
which aims to develop mutually beneficial
links between schools and local businesses,
we've linked with St Joseph’s Secondary
School, Fairview.

During 2007, five O2 volunteers organised
educational programmes through the school;
including a site-visit, ‘A Day In The Life of an
02 Employee’, a CV workshop and mock
interview sessions for 30 students.

For the last two years, our Customer Care
Centre has also been involved in the School’s
Business Partnership. They have partnered
with the Salesians Secondary School in
Limerick City to encourage senior students to
stay in school, develop their awareness of the
workplace and consider career options they
might otherwise have overlooked.

Local children enjoy the South Docks Festival 2007

"We are very proud to

be able to support such

a dedicated and dynamic
organisation, and look
forward to working
together for the benefit of
the local community for
many years to come."

Tony Hanway
Director of O2 Direct, O2.

Supporting St Andrew’s
Resource Centre

After moving into our new Dublin Docklands
offices in 2005, O2 reached out to the local
community, engaging with St Andrews
Resource Centre, a community resource
providing services to improve the quality

of life for the local area.

In November 2007, we teamed with

St Andrews to host the inaugural 02
Young People Awards. Organised by the
Centre in partnership with 02, the awards
recognise the achievements of young
people from our neighbourhood.

We also support St Andrew’s Resource
Centre’s Digital Community project; a
professional IT training centre providing
training and access for all ages.

With IT literacy seen as a key factor in
employment, we're enabling our local
community through IT education resources.

Every summer since 2005, O2 has sponsored
the South Docks Festival — a St Andrews
community celebration. A week of street
parties, parades and fun, the festival is a
great opportunity for 02 employees to get
to know their neighbours.

= For more information go online
< 1 ) WWw.02.ie

WWW.02.com/cr
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Corporate Responsibility Targets ey

Achieved o
Progress against previously set targets i In Progress b
: Not Achieved @)

Subject - Target . Date . Status
Values Achieve 75% completion rate for Business Principles training by December 2007. December ‘07 @)

— Business principles
Marketplace i Develop an 02 Ireland policy on Children and 02 Products and Services with : July ‘07 o

: ) : appropriate measures and deadlines by July 2007. i :

: — Protecting the :

: vulnerable

Marketplace ¢ Introduce ethical procurement risk assessment and management as part of . December ‘07 : J
: ¢ standard procurement processes. : :

- — Ethical suppl : ; ;
© chain PRY i To build in standard language into our contracts that addresses any ethical i 1 [
: procurement concerns in the business. F ]

: Environment & i Continue to reduce landfill waste and maintain recycling rate at 70%. i December ‘07 @
SUStalnab'I'ty Achieve at least a 5% reduction in electricity used in our offices and call centres O
— Carbon emissions (per FTE) based on 2006 baseline. : :
: © Ensure that all O2 procured electricity is sourced from verifiable green energy o
: supplier by mid 2007.
Relaunch mobile phone recycling scheme by December 2007. @)

Workplace i Achieve 75 points in the Reflect 02 overall index. . December ‘07 : @
: : ] 74 points
. — Employee

engagement { Maintain position of being among top ten companies to work for in Ireland. { December 09 D

Community : Develop volunteering programme between O2 Ireland employees and Irish Autism. December ‘08 : o
: i Action to include opportunities to assist people and families affected by autism. ]

— Employee
engagement
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20083 targets

Subject

. Business principles

- Marketplace

. Environment

i Handset recycling — collect 10,000 handsets with new recycling initiative.

: Be in the Top 10 companies to work for by December 2008. : December ‘08

¢ Achieve 75 points in the Reflect O2 overall index.

i Raise €50,000 for our charity of choice through internal fundraising events.

i Strive to help our local communities bridge the digital divide particularly in December ‘08
i disadvantaged communities. :

Achieve 75% completion rate for Business Principles training by December 2008. December ‘08

Meet GSM Mobile Alliance URL Filtering Commitment.

: August ‘09

i Partner with a stakeholder group in the area of child protection to conduct a campaign December ‘08
: which ensures safe use of mobile phones by children. ]

Update the Customer facing accessibility information available on the O2 Ireland’s December ‘08
i customer portal. :

i Continue to introduce ethical procurement risk assessment and management as part : December ‘08
: of standard procurement processes.

: Increase paperless billing: : December ‘08

e Customer Paperless billing by 51,750
: o Business Summary billing by 51,150

. Decrease electricity consumption by 5% in offices, call centre and retail stores against : December 08
i the 2007 baseline. ]

i Review waste management contract and increase our recycling rate from 70% — 75%. : December ‘08
! Initiate a ‘green project’ that will help our employees and our target audience become December ‘08

: more environmentally friendly.

' December ‘08

. December ‘08

: December ‘08
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Statements

To the Management of Telefénica
02 Ireland

We have been asked to review Telefonica
02 Ireland’s (O2) Corporate Responsibility
Report 2007 (the Report) in order to provide
assurance on its contents. O2 is responsible
for the collection and presentation of
information within the Report.

Our responsibility in performing this work
is to the management of O2 only and in
accordance with the terms of reference
agreed with them. We do not therefore
accept or assume any responsibility for any
other purpose or to any other person or
organisation. Any reliance a third party may

place on the Report is entirely at its own risk.

What we did to form our conclusions:
Our assurance engagement has been
planned and performed in accordance
with the Institute of Social and Ethical
Accountability’s AAT000 Assurance
Standard and the International Federation
of Accountants’ ISAE3000". The AA1000
Assurance Principles of Materiality,
Completeness and Responsiveness have
been used as criteria against which to
evaluate the content of the Report.

Our review consisted of the activities
outlined below:

1. Visit to 02's Dublin Offices to review the
systems and processes in place for managing
corporate responsibility issues and to review
evidence in support of selected claims made
in the O2 Corporate Responsibility Report.

2. Reviewing the data processes used to
collect and report Safety, Environmental,

Social Investment and Human Resources
data and testing supporting documentation
for selected data points.

3. Testing the scope and balance of the
information contained in the Report against:

e Internal documents such as Telefonica
Europe Board papers, Governance Committee
papers, Risk and Reputation minutes, Corporate
Responsibility Forum minutes and issues
raised through Telefonica Europe stakeholder
dialogue process

4. Test the consistency of selected claims
made in the Report regarding 02's CR
performance against the evidence obtained
through our work.

Level of Assurance

Our evidence gathering procedures have

been designed to obtain a limited level of
assurance on which to base our conclusions.
The extent of evidence gathering procedures
performed is less than that of a reasonable
assurance engagement (such as a financial
audit) and therefore a lower level of assurance
is provided.

The limitations of our review

Our review did not include:

e Conducting external stakeholder dialogue
activities. Therefore, our conclusions on
materiality and responsiveness are based

on the stakeholder issues raised through
Telefonica Europe’s stakeholder dialogue and
media commentary provided to us by 02

¢ Testing the scope of the Report against
issues reported on by O2's peers

* Assessment of the application of
GRI G3 Guidelines

Our conclusions

Based on the scope of our review our
conclusions are outlined below:

Materiality

¢ \We are not aware of any material aspects
concerning O2’s corporate responsibility
performance which have been excluded
from the report

Completeness

® \We are not aware of any material issues
excluded or misstatements made in relation to
the risk and reputation information provided
to the Corporate Responsibility Forum on
which judgements on the content of the
Report are made

¢ We have reviewed a sample of the
statements on O2's corporate responsibility
activities presented in the Report and we
are not aware of any misstatements in the
assertions made

¢ With the exception of the gaps and
assumptions noted against the data which
affect data quality, we are not aware of any
other issues that would materially affect the
aggregated data of 02

Responsiveness

¢ We are not aware of any issues highlighted
in the review of stakeholder concerns
provided to us by O2 that are not currently
included in the Report’s scope and content

! International Standard for Assurance Engagements Other Than Audits or Reviews of Historical Financial Information.
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Our independence

As auditors to Telefonica Group, Ernst &
Young are required to comply with the
independence requirements set out in the
Institute of Chartered Accountants in England
& Wales (ICAEW) Guide to Professional

Ethics. Ernst & Young's independence policies,
which address and in certain places exceed
the requirements of the ICAEW, apply to the
firm, partners and professional staff. These
policies prohibit any financial interests in our
clients that would or might be seen to impair
independence. Each year, partners and staff
are required to confirm their compliance with
the firm’s policies.

We confirm annually to Telefénica whether
there have been any events including the
provision of prohibited services that could
impair our independence or objectivity. There
were no such events or services in 2007.

Our assurance team

Our assurance team has been drawn from
the UK corporate responsibility services team.
All members of the team are experienced in
social, ethical and environmental assurance
having worked on similar engagements for

a number of significant UK and international
businesses.

Ernst & Young LLP
London, 1st July 2008

Business in the Community Ireland commends
02 for another innovative and comprehensive
corporate responsibility report. The report
presents a good balance of data in all areas
of company performance in the workplace,
marketplace, community and environment as
well as CR management. The report highlights
innovations in product development,
employee engagement and environmental
protection. Key issues that relate to the
mobile communications industry such as

child protection, roaming and pricing, data
protection and health are presented, which
allows for a critical examination of what the
issues are and what the company is doing to
address them.

The reference to change management and
the steps taken by the company to address
downsizing is indeed excellent and we
congratulate O2 for its open and transparent
approach to communicating this sensitive
issue and hope many more companies will
adopt a similar attitude.

Looking towards future communications

on corporate responsibility by 02, we would
recommend more data is incorporated on the
impact of some of its practices in the areas
of customer engagement & satisfaction and
flexible working practices.

Corporate responsibility reporting is no longer
an issue of whether to report but of what and
how to report. This communication by 02
continues to show leadership and inspiration
on non-financial reporting in Ireland.

an

e

Tina Roche
Chief Executive Officer,
Business in the Community Ireland

Business #.
Community

Ireland
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